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Consumevolution savills
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Retailerstress savills
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Rental dip or rebasing?

m All UK m SE & Eastern Regional UK ® Shopping centres

mOO0T m High street * GDP
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Source: MSCI; RealFor; Oxford Economics;
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Total rental decline (2023 vs 2017)
UK Retail Parks C. London HS

-16% -17%

All UK Retall
-21%

UK Shopping Regional UK
Centres HS

-30% -31%



Businesses rate revaluation — a runaway success...?

Department stores

-40%

Prime streets and shopping centres

-25%

-15%

Leisure & F&B

Retail parks

-9%

Convenience retail and takeaways

+10%

Secondary and independent led pitches

+20%

savills



...0r creating a divide?
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Excess Retall Space savills
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How much of this space is actually needed? savils

25% * Change 2013 - 2022 AR TR N
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Flight to Prime

savills

WHEIRES
‘Prime’




Other pressures are surfacing

2030 1 4bn sat
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EPCs: problem or opportunity?

City centre
cost

£440-
660m

Consequence
o]

Compromise
9

92%

City centre
retail must
Improve

All GM retall
cost

£2-3.5bn

GM town
centre cost

£0.9-1.5bn

Repurposing
and
regeneration
a key solution

Clear
viability
Issues
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3,500,000
3,000,000
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1,500,000
1,000,000
500,000

A B

C D

E
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Manchester City Centre Retail EPC banding

Cost range for improving EPCs

12,000,000
10,000,000
8,000,000
6,000,000
4,000,000
2,000,000

Retail Supply (sqft)

O cost per sgft (low)

B cost per sqft (high)

B Total retail floorspace

140
120
100
80
60
40
20

£sqgft









The |
only constant is change: the need for reinvention [
Savills

“It's not just @ Mall, : 1

it's an experience.” W&
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Repurposing reality
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Environment or economics?
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Circular economy
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Rebuild or retrofit?
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Social Value savills
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Stakeholders & Stewardship

savills
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Environment & economics savills
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“The pandemic will accelerate
the evolution of our cities”

COVIDexs it 43T BUILDINGS ke

MORE
1 WILL NOT GREATE THY SUNNY
ES NEW TRENDS

SOCIAI. SUSTAINABLE

JhEE FARNS L FODR

GREEN\VAIKABLE URBANMIULTT FRESHERCHEAPER
QUET  BIKABLE STUOREY ORGANICNEARBY

WORKSELE G TRALERE:

AT HOME+ USU | FASTER CLEANER URELOGAL
Pl ACE + 3°°PLAGCE QUIE TER SAFER FSSGLOBAL
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